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ABSTRAK

Teko Jalan merupakan usaha UMKM di bidang food and beverage yang
menyajikan produk street beverage berbasis teh dan kopi. Dalam rencana ekspansi
bisnis melalui sistem kemitraan (franchise), Teko Jalan menghadapi kendala belum
tersedianya pedoman identitas visual yang terstandarisasi. Hal ini mengakibatkan
penerapan elemen visual seperti logo, warna, tipografi, serta penyajian pada media
operasional dan promosi belum menunjukkan keseragaman yang berpotensi
menurunkan citra profesionalitas merek. Penelitian ini bertujuan merancang Brand
Guidebook Teko Jalan sebagai pedoman resmi identitas visual guna menjaga
konsistensi komunikasi visual serta mendukung pengembangan bisnis franchise.
Metode perancangan menggunakan pendekatan kualitatif deskriptif dengan
pengumpulan data melalui observasi, wawancara, dokumentasi, dan studi literatur.
Dengan konsep Simple Street Branding, perancangan ini menghasilkan produk
utama berupa buku Brand Guidebook yang memuat aturan identitas visual serta
panduan aplikasinya pada media pendukung seperti gerobak, banner, cup, apron,
SOP penyajian, hingga tata letak media sosial. Brand Guidebook ini diharapkan
dapat menjadi acuan efektif bagi pemilik dan mitra usaha dalam membangun
konsistensi dan keseragaman identitas merek Teko Jalan.

Kata Kunci: Brand Guidebook, ldentitas Visual, Teko Jalan, Franchise,
Simple Street Branding.
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ABSTRACT

Teko Jalan is a Micro, Small, and Medium Enterprise (MSME) in the food and
beverage sector that offers street beverage products based on tea and coffee. In its
business expansion plan through a partnership (franchise) system, Teko Jalan faces
the challenge of not yet having standardized visual identity guidelines. This
condition has resulted in inconsistent applications of visual elements such as the
logo, colors, typography, and presentation across operational and promotional
media, which may reduce the brand’s professional image. This study aims to design
a Brand Guidebook for Teko Jalan as an official visual identity guideline to
maintain consistency in visual communication and support franchise business
development. The design method employs a descriptive qualitative approach, with
data collected through observation, interviews, documentation, and literature
studies. Using the Simple Street Branding concept, this design produces a primary
product in the form of a Brand Guidebook containing visual identity standards and
application guidelines across supporting media, including carts, banners, cups,
aprons, serving SOPs, and social media layouts. The Brand Guidebook is expected
to serve as an effective reference for the owner and business partners in
establishing consistency and uniformity in Teko Jalan’s brand identity.

Keywords: Brand Guidebook, Visual Identity, Teko Jalan, Franchise, Simple Street
Branding.
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