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ABSTRAK

PERANCANGAN BRAND GUIDELINES SEBAGAI PENGUAT
IDENTITAS MEREK SENDJATI CAFE & RESTO
Jihan Ayu Andini NIM : 23120017

Kata kunci: brand guidelines, identitas merek, identitas visual, Sendjati Cafe &
Resto.

Perkembangan industri kuliner yang semakin kompetitif menuntut Sendjati Cafe &
Resto memiliki identitas merek yang kuat, konsisten, dan mudah dikenali.
Permasalahan yang ditemukan adalah belum tersedianya pedoman identitas visual
yang terstruktur sehingga penerapan elemen merek pada berbagai media belum
sepenuhnya konsisten. Perancangan ini bertujuan menghasilkan brand guidelines
sebagai pedoman untuk memperkuat identitas merek Sendjati Cafe & Resto.
Metode yang digunakan adalah deskriptif kualitatif dengan pengumpulan data
melalui observasi, wawancara, dokumentasi, dan studi literatur. Data dianalisis
untuk memahami karakter merek, target audiens, kebutuhan komunikasi visual,
serta media yang digunakan. Proses perancangan meliputi identifikasi masalah,
pengumpulan dan analisis data, penyusunan konsep melalui client brief, mind
mapping, key visual, moodboard, serta perancangan identitas visual. Hasil
perancangan berupa brand guidelines yang memuat aturan penggunaan logo,
logotype, warna, tipografi, supergraphic, pattern, fotografi, tone and voice, serta
contoh penerapan pada media pendukung seperti buku menu, Instagram, apron,
bumper logo, dan merchandise. Perancangan ini diharapkan dapat membantu
Sendjati Cafe & Resto menerapkan identitas visual secara lebih konsisten,
profesional, dan mudah dikenali oleh konsumen.
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ABSTRACT

Organized by:
Jihan Ayu Andini
NIM: 23120017

Keywords: brand guidelines, brand identity, visual identity, Sendjati Cafe & Resto.

The increasingly competitive culinary industry requires Sendjati Cafe & Resto to
have a strong, consistent, and recognizable brand identity. The main problem
identified is the absence of structured visual identity guidelines, resulting in
inconsistent application of brand elements across communication media. This
project aims to develop brand guidelines as a reference for strengthening the
identity of Sendjati Cafe & Resto. A descriptive qualitative method was applied
through observation, interviews, documentation, and literature studies. The
collected data were analyzed to understand the brand character, target audience,
visual communication needs, and media requirements. The design process included
problem identification, data collection and analysis, client brief, mind mapping, key
visual development, moodboard, and visual identity design. The final result is a
brand guidelines document containing rules for logo, logotype, color, typography,
supergraphic, pattern, photography, tone and voice, as well as applications on
supporting media such as menu books, Instagram, aprons, logo bumpers, and
merchandise. This design is expected to help Sendjati Cafe & Resto implement its
visual identity more consistently, professionally, and recognizably.
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