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INTISARI 

 

Penelitian ini bertujuan untuk menganalisis pengaruh live streaming di TikTok 

Shop terhadap keputusan pembelian produk fashion pada mahasiswa Kota Tegal 

dengan pendekatan Technology Acceptance Model (TAM) yang difokuskan pada 

dua konstruk utama, yaitu Perceived Usefulness (persepsi kegunaan) 

dan Perceived Ease of Use (persepsi kemudahan penggunaan). Penelitian ini 

menggunakan jenis penelitian kuantitatif asosiatif dengan metode survei. Populasi 

penelitian adalah seluruh mahasiswa aktif di Kota Tegal, dengan sampel sebanyak 

100 responden yang ditentukan menggunakan rumus Cochran dan 

teknik purposive sampling. Instrumen pengumpulan data berupa kuesioner daring 

dengan skala Likert 1-5 yang terlebih dahulu diuji validitas dan reliabilitasnya 

menggunakan SPSS. Analisis data dilakukan dengan statistik inferensial melalui 

uji regresi linear berganda, uji t, uji F, dan koefisien determinasi (R²). Hasil 

penelitian menunjukkan bahwa: (1) Perceived Usefulness berpengaruh positif dan 

signifikan terhadap Keputusan Pembelian (t hitung = 4,568, sig. = 0,000); 

(2) Perceived Ease of Use berpengaruh positif dan signifikan terhadap Keputusan 

Pembelian (t hitung = 3,560, sig. = 0,001); (3) Perceived Usefulness 

dan Perceived Ease of Use secara simultan berpengaruh signifikan terhadap 

Keputusan Pembelian (F hitung = 58,054, sig. = 0,000) dengan kontribusi sebesar 

53,5% (Adjusted R² = 0,535). Dimensi Perceived Usefulness memiliki pengaruh 

yang lebih dominan dibandingkan Perceived Ease of Use. Kesimpulan penelitian 

ini adalah live streaming di TikTok Shop memiliki pengaruh positif terhadap 

keputusan pembelian produk fashion pada mahasiswa Kota Tegal, 

dengan Perceived Usefulness sebagai dimensi yang paling dominan. Penelitian 

selanjutnya disarankan untuk menambahkan variabel lain seperti kepercayaan 

(trust), promosi penjualan, atau ulasan pelanggan (online customer review), serta 

memperluas cakupan responden dan lokasi penelitian untuk mendapatkan 

pemahaman yang lebih komprehensif. 

Kata kunci: live streaming, TikTok Shop, Technology Acceptance Model, 

keputusan pembelian, produk fashion 
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ABSTRACT 

 

This study aims to analyze the effect of live streaming on TikTok Shop on fashion 

product purchase decisions among students in Tegal City using the Technology 

Acceptance Model (TAM) approach, focusing on two main constructs: Perceived 

Usefulness and Perceived Ease of Use. This research employs a quantitative 

associative, research with survey method. The research population consists of all 

active students in Tegal City, with a sample of 100 respondents determined using 

the Cochran formula and purposive sampling technique. The data collection 

instrument was an online questionnaire using a 5-point Likert scale, which was 

previously tested for validity and reliability using SPSS. Data analysis was 

conducted using inferential statistics through multiple linear regression, t-test, F-

test, and coefficient of determination (R²). The results showed that: (1) Perceived 

Usefulness has a positive and significant effect on Purchase Decisions (t = 4.568, 

sig. = 0.000); (2) Perceived Ease of Use has a positive and significant effect on 

Purchase Decisions (t = 3.560, sig. = 0.001); (3) Perceived Usefulness and 

Perceived Ease of Use simultaneously have a significant effect on Purchase 

Decisions (F = 58.054, sig. = 0.000) with a contribution of 53.5% (Adjusted R² = 

0.535). The Perceived Usefulness dimension has a more dominant influence 

compared to Perceived Ease of Use. The conclusion of this study is that live 

streaming on TikTok Shop has a positive influence on fashion product purchase 

decisions among students in Tegal City, with Perceived Usefulness as the most 

dominant dimension. Future research is recommended to add other variables such 

as trust, sales promotions, or online customer reviews, as well as to expand the 

scope of respondents and research locations to gain a more comprehensive 

understanding. 

Keywords: live streaming, TikTok Shop, Technology Acceptance Model, purchase 

decision, fashion products 
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