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PERANCANG DESAIN KEMASAN PRODUK MOCHI UNTUK

MENINGKATKAN DAYA TARIK KONSUMEN

ABSTRAK

Perancangan desain kemasan Mochiiyku.id bertujuan untuk meningkatkan daya
akang penelitian didasarkan pada permasalahan bahwa banyak kemasan mochi
belum mampu menjaga kualitas produk, kurang menarik secara visual, minim
informasi, serta belum ramah lingkungan. Kondisi tersebut berdampak pada
rendahnya daya saing di tengah persaingan industri makanan ringan yang semakin
ketat. Tinjauan literatur mencakup teori fungsi kemasan, pelabelan produk, persepsi
konsumen, serta peraturan pemerintah terkait label dan iklan pangan (PP RI No. 69
Tahun 1999). Penelitian ini menggunakan pendekatan kualitatif melalui observasi,
wawancara dengan produsen mochi, serta penyebaran kuesioner kepada konsumen.
Data primer dilengkapi dengan data sekunder berupa literatur, regulasi, dan tren
desain kemasan. Hasil penelitian menunjukkan bahwa desain kemasan yang sesuai
bagi Mochiiyku.id adalah konsep minimalis elegan dengan nuansa hangat, alami,
dan premium. Struktur kemasan terdiri dari kotak primer dan kantong kertas sebagai
kemasan sekunder, dilengkapi elemen promosi pendukung. Penelitian ini
menyimpulkan bahwa kemasan yang dirancang tidak hanya berfungsi melindungi
produk, tetapi juga menjadi sarana komunikasi, promosi, dan penguat citra merek
bagi UMKM.

Kata kunci: desain kemasan, UMKM, persepsi konsumen, citra merek



DESIGN INNOVATION IN MOCHI PRODUCTS TO ATTRACT MODERN
CONSUMERS

ABSTRACT

The design of the packaging for Mochiiyku.id is focused on boosting consumer
interest, particularly for MSME products located in Tegal City. The rationale
behind this research is rooted in the observation that many mochi packages are still
unable to uphold product quality, lack visual attractiveness, provide scant
information, and are not eco-friendly. These circumstances adversely affect the
competitiveness of products in the increasingly challenging snack food sector. The
literature review addresses theories related to packaging functions, product
labeling, consumer perception, and government regulations concerning food
labeling and advertising (Government Regulation of the Republic of Indonesia No.
69 of 1999). A qualitative approach was adopted for this study, which included
observations, interviews with mochi producers, and questionnaires distributed to
consumers. Primary data was augmented with secondary data, which encompassed
literature, regulations, and trends in packaging design. The findings reveal that the
suitable packaging design for Mochiiyku.id is a minimalist and sophisticated
concept with warm, natural, and premium characteristics. The packaging structure
consists of a primary box and a paper bag serving as secondary packaging,
complemented by promotional elements. This study concludes that the designed
packaging not only protects the product but also acts as a communication medium,
promotional vehicle, and a means to strengthen the brand image for MSMEs.

Keywords: Packaging design, MSMEs, consumer perception, brand image
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